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wunn 1 dayanaly

1. Yavangns

11 Fenwlne NANEGATUIMNTTINAVUNR
#1U713YINTAANA
1.2 %ammé’mqw Bachelor of Business Administration Program
in Marketing
2. Yoy uazanviivn
21 Fodunwilne UIMS§INITUTR (MIMATA)
2.2 ¥edenwilne Us.4. (N3Ma1n)
2.3 %aﬁummﬁaﬂqw Bachelor of Business Administration (Marketing)
24 Fodomwdangu B.B.A (Marketing)
3. 3wuen

3.1 NM3UIMNINNIRa1e (Marketing Management)

3.2 N3PaInRIa (Digital Marketing)

3.3 Ms3nn1sgsnansAadelval (Modern Trade Business Management)
4. SwaumieiniiGeunasavdngns

Laitlownan 128 wihedn
5. JULUUVBINANEAS

4 wdnansuSeyeyws 4 U
6. oIndlanunsausznauldudsdnianisinu

anvivnseaadlednsansinueeniundy annsavhoulivateniienuvedesdns wu

6.1 3w nenn1suImIn1eatn UuRauedin dnuinisaugnan (Account Executive/Client
Service) {Us¥a1U91UV1Y (Sales Coordinator) K uar1gnainsauseina (Intemational Marketing
Manager) g auszaun1saiuesgnai (Customer Experience) H18918ULa¥N150a1A (Sales and
Marketing Executive) UnTAn1IWa 0 0u91/6 A wand nsdaeiianignie (Product Manager/Product



Specialist) n338n159a1n (Marketing Researcher) Usgnaugsnaduma (Personal Business) B
fiReadastunsuSmsnisnain

6.2 Frnenmsnanaiaria UiiRnuendn Tnnsnaiaidsia (Digital Marketer) tinamniifon
(Content Developer) {aual#iduaiiifia (Social Media Admin) §uatiules (SEO/SEM) 1n219uk 1
lawaun (Media Planner) §auandunansagioaulatl (Online Category Manager) Usenaugsiadiusm
(Personal Business) udu¢ fiigitostunisnainfaa

6.3 Iy uenmsdanisgsnanisiadeluval U§uRaue®n g3an1siu (Manager) faesdanis
31U (Assistant Manager) §4An15L¥0 (Area Manager) {4185 3AN15190 (Assistant Area Manager)
Qjﬁmmsﬂbﬂﬂ (General Manager) 13198453713 (Store Business Partner) Usenaugsnadiusa (Personal

Business) 11uBuY Mgtasiunsdnnsgsnanismadelng

7. Ju-ranlumsaniiunisdanisiseunisaau
AANMSANN 1 sEUiafeu duigy  fufeu fa1ay
= =i ! = a = A =
AANITANYIN 2 FEMINBABU AN DaRou duiay
MAnsAnwggseu  sevinafeu Jwen  Dufeu NawnIAY

8. AnaNURvaidIAnE
v Y o < = [ LY =2 1 a Y A [
1. Fudisanis@nurseaudiseudnuinouuale (1.6) Nnnaua1sen1si3euinioseu
Usgmatlednsiundn (U1v.) mMalvenssumnavmviseiiguiin
2. SugdnsansfnuszauusematieUnsininduas (Uaa.) anguinisgsia wieiieuwh lag
Tnaigulounanisiseu sutededuuinedumaluladsvaenadanu Imen1sAneseeiu
USey1ns W.A. 2559 Laglnadsidue Mnentes

9. viangns
1 umheinnunaesavananslidesnd 128 wuene
Total Credits at least 128  Credits
2 lassasaviangns

Curriculum Structure

1. wuandvdnenaly 30 wiuwnn
General Education Credits
1.1 naavdanumans 3 mheia

Social Sciences Credits
1.2 nguivuysemans 6  whein

Humanities Credits



1.3 nguidvnw
Languages
1.4 nguivivemansuaraiinenans
Sciences and Mathematics
2. RUINIVITWERNIL

Major Courses

21 nguAnifug i@
Core Courses
2.2 NI Indsdu
Compulsory Courses
2.3 NAuIYIAMAN
Electives Courses
2.4 nguinAnaSuaseuszaunisalivan
Strengthen the Professional

Experience Courses

3. AUINIVADNLES

Free Electives

15

92

27

49

aVelIhk
Credits
AVelIRl
Credits
nienn
Credits

nuehin
Credits
nwin
Credits
nuwhn
Credits
nwin
Credits

“uenn
Credits



10. YB5182%1
1. wuRITARNYINILY

30 ¥2enn

General Education 30 Credits
1.1 nquividaumans 3 wihein Widenfnwainseivselull

Social Sciences Courses 3 credits. Select from the following courses:

00-000-011-001

00-000-012-001

naTanedenuiun1sasiinegalinuay 3(3-0-6)
Social Dynamics and Happy Living
NSRUIAMANTInuazdIny 3(3-0-6)

Life and Social Quality Development

1.2 nguiviuysemans 6 wledn Midenfnwansedvmelull

Humanities Courses 6 credits. Select from the following courses:

00-000-021-001

00-000-021-002

00-000-022-001

00-000-022-002

00-000-023-001

Winyens3ansaume 3(3-0-6)
Information Literacy Skills

NSIANITAINS 3(3-0-6)
Knowledge Management

AuAvRIIYYd : Aaduavenanslunisadudin  3(3-0-6)
Human Value : Arts and Sciences in Daily

Living

MINAUIYARNNN 3(3-0-6)
Personality Development

ﬁmuazﬁuwmmﬂﬁaqmmw 3(2-2-5)

Sport and Recreation for Health

1.3 nguinnw 15 wihefin idenfnwainyeiviseliil

Languages Courses 15 credits. Select from the following courses:

00-000-031-101

00-000-031-102

00-000-031-203

00-000-031-204

00-000-031-205

00-000-032-001

AwdanguiteiaLnuesSou 3(3-0-6)
English for Study Skills Development
mmé’mqmﬁams?{ams 3(3-0-6)
English for Communication
N19IUNIYIBINGYTIVING 3(3-0-6)
English Reading for Academic Purposes
aununnwsangeludinuszdniu 3(3-0-6)
English Conversation for Daily Life
nafsun1wsInguwludinuszdniu 3(3-0-6)
English Writing for Daily Life

NseMuieNALNALLDY 3(3-0-6)



Reading for Self Development
00-000-032-002  mskinwlneludinusedniu 3(3-0-6)
Thai for Daily Life

00-000-032-101  mwilnewfionisieans 3(3-0-6)
Thai for Communication

00-000-034-001  AsaunuINIIUluTInU2d1Iu 3(3-0-6)
Chinese Conversation for Daily Life

00-000-035-001 A nvaLiionsdoans 3(3-0-6)
Korean for Commmunication

00-000-036-001 AWV IUTINUTEI 1T 3(3-0-6)

Khmer for Daily Life
1a a 4 a 4 ' a Y A =2 a J dy
L4 nquiyinenmansuazadinmans 6 mihefn Widenfnwainseivselull

Science and Mathematics Courses 6 credits. Select from the following

courses:
00-000-041-001  FinuazdsIndo 3(3-0-6)
Life and Environment
00-000-041-002  Anemansuaznaluladadell 3(3-0-6)
Science and Modern Technology
00-000-041-003  Anenaniiiieguain 3(3-0-6)

Science for Health
00-000-041-004  malulagasaunad1nsunislddineseuigy  3(3-0-6)
277
Information Technology for Smart Living
00-000-041-005  n1sidugUsenaunisnieinermians uaz  3(3-0-6)
walulag
Entrepreneurship in Science and Technology
00-000-042-001  AdlnransuazaiAflfludinuszdiiu 3(3-0-6)
Mathematics and Statistics for Daily Life

2. RUINIVITWRNE 92  wuqein
Major Courses 92 Credits
2.1 nadvitugAndn 27 whedn Wanwanseivdelud
Core Courses 27 credits.
01-404-012-103 nsUINIIREY 3(3-0-6)



01-404-031-407

Financial Accounting

Customer Relationship
Management
NAgNSNIINAIN

01-404-014-104 NVINNYTINALAENITAITRINT 3(3-0-6)
Business Law and Taxation
01-404-020-101 NANLATUFANENS 3(3-0-6)
Principles of Economics
01-404-020-102 #RIND 3(3-0-6)
Business Statistics
01-404-020-201 N3RugsNa 3(3-0-6)
Business Finance
01-404-030-101 NANNIINAA 3(3-0-6)
Principles of Marketing
01-406-090-101 weluladfdviaiiiogsia 3(2-2-5)
Digital Technology for Business
01-404-040-101 DIANIILAZNITIANTT 3(3-0-6)
Organization and Management
01-404-040-303 AMwsanguiitenIniLaue 3(2-2-5)
English for Presentation
2.2 nUINIUeAU 49 wiein
Compulsory Courses 49 credits.
221 nguAnadundn 25 wiefn Widnwanseivselui
Compulsory Courses 25 credits.
01-404-031-201 nsilangfnssuguslog 3(3-0-6)
Consumer Insights
01-404-031-202 AU INAR U 3(3-0-6)
Product Management
01-404-031-203 ATUIMTINA 3(3-0-6)
Pricing Management
01-404-031-204 NITUIMITVDINNNITININNUNEY 3(3-0-6)
Marketing Channel Management
01-404-031-205 ﬂ’]‘i?iaﬁ’]‘im‘ima’lﬂLLUUlJu’im’]ﬂ’l’i 3(3-0-6)
Integrated Marketing
Communication
01-404-031-306 NsUIMTaNANENIUS 3(3-0-6)

3(3-0-6)



01-404-031-408

01-404-031-409

01-404-031-310

01-404-031-311

01-404-031-312

01-404-031-313

01-404-031-314

01-404-031-315

01-404-031-316

01-404-031-417

2) 3 LenN1SNaNNRINA

01-404-031-318

01-404-031-319

01-404-031-320

01-404-031-321

01-404-031-322

v

Marketing Strategies
NI5I98NITNAN
Marketing Research
FUNUINIIAAN

Seminar in Marketing

2.2.2 Fwentefu 24 wideda Wdendnwiainivwenltaivienuils aalul
1) 3 UBNANTUSUITNITAAN

nsuTmsnsAae

Modern Trade Management
AFUIMINITVY

Sales Management
NTUSUINTINARAUN

Brand Management
N1TIANANTTUNITAAN

Events Marketing
A1TUINITNITAAN

Marketing Management
NIAANNUINIG

Service Marketing
nsnaeLiiorusuRinveusodny
Marketing for Social Responsibility
msAnwenuduldldifielasanis
ANTHAN

Feasibility Study for Marketing

Project

NINAIAFAING

Digital Marketing

Msnandediny

Social Media Marketing
N1TUTNITNTRANNAITIS

Digital Marketing Management
N5RNUUULATLIEMINSMANARTTa
Design and Digital Marketing
Content

LAS B9 DAUNILALLNANAFINSUNISNANNAINS

3(2-2-5)

1(0-3-1)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)



01-404-031-323

01-404-031-424

01-404-031-425

Search Tools and Techniques for Digital
Marketing

NTIATIZNITNAINRIYIA

Digital Marketing Analytics
n1swalvd SLa nnsedndwasnguuieng
Bumesiin

Electronic Commerce and Cyber Law

NN NATIANITNAINAIYIS

Digital Marketing Creativity

3) I uenn13Inn1sgsnanIsaadel

01-404-031-126

01-404-031-127

01-404-031-128

01-404-031-229

01-404-031-230

01-404-031-231

01-404-031-332

n15iTgus MU UAN139An1953519N15A7
asfelnl

Work-Based Learning in  Modern Trade
Management
mM3BeuinaUfiRcumusiReiuaum

Work-Based Learning in Product Knowledge

nsiseuInAU URAUN1TIANSNEINTal
n1318
Work-Based Learning in Sales Forecast
Management
nssguINMAUURMUNITUIIIARIEUM
Work-Based Learning in Warehouse
Management
nsiseuinMaUuRnunsuIIeaad g
Work-Based Learning in Target Market
Management
nssguINMAUURMUNTUIINSUAENIIATUAY
N5U
Work-Based Learning in Financial
Management and Control
nsseusnAUURnUNITUTISITUY
ansauna

Work-Based Learning in

Information System Management

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(0-9-3)

3(0-9-3)

3(0-9-3)

3(0-9-3)

3(0-9-3)

3(0-9-3)

3(0-9-3)



01-404-031-333

wva v [

nsseuinAUURnugInn1sIu

Hniin
Work—-Based Learning as Manager

Trainee

23 ngwividwden 9 wledn Widenfnwianseivselull

3(0-9-3)

Elective Courses 9 credits. Select from the following courses:

01-404-032-301

01-404-032-302

01-404-032-303

01-404-032-304

01-404-041-217

01-404-042-315

N15RA1ATENINUTENA

International Marketing
welanisudaue

Presentation Techniques
mMsUszgndldmeufinmosiiiesu
N0

Computer Application for Marketing
ﬂ’]iﬁmﬁ%@%ﬁmi@a’mLﬁl@ﬂﬂi’JNLLN‘Ll
Study Information Marketing for
Planning

msduiuszneunis
Entrepreneurship

Aannsiiiedan

Social Enerprise

Professional Experience Steenstenting Courses 7 Credits

01-404-033-301

= o 44' =
NN IYUAMUNTDULNDNIINN
USTauN1SalvIINNIINITAAIA
Preparation for Professional

Experience in Marketing

LALLABNAN BN LHUABD LU

And select from the following plan :

LY 1 @NNAANY
01-404-033-402

WY 2 Hnau
01-404-033-303

01-404-033-404

ANNAANINIINIIAAA

Co-operative Education in Marketing

NSHNUNIINITNER
Practicum for Marketing
Uy fieen1an16an

Special Issues in Marketing

(%

2.4 gAY EsNasIIUTEaUNIINAN 7 videdn lagliAnuivg

3(3-0-6)
3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-2-5)
3(2-2-5)
S

1(0-2-1)

6(0-40-0)

3(0-40-0)

3(1-4-4)



3. KU URDNLES 6 WUIEAN
Free Electives 6 Credits
YnAnwmannsadonseuseivlaflalddesnin 6 witein Midaaeulusesy
Usayues Tuamninerdeweluladsvuseaday Tasldsuanudiureuaine1aissivine uwasuie
WINUIANUIVT

Credits or more of any courses which are in the courses of undergraduate level

LHUNISANEILEUBLUL §1U199IN15AANA
AP UDNNITUSUITNITHAG

(FNSUTNANNANYILNUNITANWILUULAY 1 @UNAANWN)

Un1sAnen 1

AANSANET 1
00-000-01x-xxx NGNIMFIPUAENT 1
00-000-03x-xxx NGHIVINY 1

00-000-04x-xxx NGXIVINEIMERTUaLANAAIENT 1

01-404-012-103 A13URYTN1TRU

01-404-030-101 %#anNN15HAN

01-404-040-101 8IANITHAZAITIANT
37

AANSANYA 2

00-000-02x-3xx  NGRAYYBEAIENT 1

00-000-03x-xxx NGHIY1IN1E 2

00-000-03x-xxx NGHIVINY 3

01-406-090-101 weluladfdsafiogsia

01-404-020-102 #0ifAgsNa

01-404-031-201 n1swlangAnssuguslaeg
59U

18 U8R

18 U8R

at Rajamangala University of Technology Isan can be registered under advisor’s or head of the
department’s approval.



Ynsdnedi 2
AAnsAnEd 1
00-000-03x-xxx NGUIYIN1 4
00-000-0dx-xxx NGNIYINGIPNERTUATATINFAIERS 2
01-404-014-104 NVHNEFIAUALNITAIHRINT
00-404-020-201 A15LUFINT
01-404-031-202 ANSUTMITHAA U
01-404-031-203 N1UINITIIA"

37 18 wu2wAn

aansEnud 2
00-000-02x-xxx NGXIWIUYWEAENS 2
00-000-03x-xxx NGHIYIN1E 5
01-404-031-204 N1TUTNITVOINNNITIAINNUNY
01-404-020-101 NaNLATHFANENS
01-404-031-205 ﬂﬂiﬁaaﬁiﬂﬂimaﬁ@quyimmi
01-404-031-310 n15uUsHIsN1sAadel
33 18 wuwna

Inmsineit 3
AANsANET 1
01-404-031-311 NISUINITNITUE
00-404-031-312 A1SUSMISATINARSTEU
01-404-031-314 N15UTNITNITHAN
01-404-031-315 N1IMANAUINTT
XX=XX-XXX-XXX mjm‘im%mﬁaﬂl
XXX NHAYIINEDN 2

59 18 wuaeAn

AensAnendt 2

01-404-040-303 Mw18anguiilon1stiiaue

01-404-031-313 N13IANINTTUAITAAIN

01-404-031-316 n1spaIaLiieANLSURAYEUROS AL

01-404-031-408 N153ITUN1THANN

01-404-033-301 nswsauAMUnSauiiensinUszaunisalivdn
NNNITAAN

X-X-X)
X-X-X)
3-0-6
3-0-6
3-0-6
3-0-6

o I

(X-X-X)
3(X-x-x)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)

(2-2-5
(2-2-5
3(3-0-6
(2-2-5
(0-2-1

—_ D D D



XX-XXXOX-XXX AW LADNLES 1

59U 16 %U280H

Un1sAnen 4
A1ANTSANWN 1

01-404-033-402 @%AaAn¥ININITHAA

594 6 wuenn

AANsAnendt 2

01-404-031-407 NAYNSNIIAAIN

01-404-031-306 N1FUTMTGNANTURUS

01-404-031-417 msanwaudululfifielnsinisnisnann
01-404-031-409 dUNUINITAAA

XX-XXX-XXX-XXX ﬂﬁjma“m%mﬁaﬂ 3

XX-XXX-XXX-XXX AU NADNLET 2

59U 16 %U28NH

3(x-x-x)

6(0-40-0)

(3-0-6
3(3-0-6
(2-2-5
1(0-3-1
3(X-x-x)

3(x-X-x)

—_ — T



LHUNISANEILEUBLUL §1U139IN15AANA
ABIDANITUTUITAITHA
(FEASULNAENNFENWILEUNTANY LU UKL 2 BNIU)

YnsAnendi 1
AAMSAnEdl 1
00-000-01x-xxx NgNIMFIPAUAENT 1
00-000-03x-xxx NGXAVINY 1
00-000-04x-xxx NGNIVINEIMERTUazANAAIEAT 1
01-404-012-103 A13URYTN1TRY
01-404-030-101 #aNN1TAAN
01-404-040-101 8IANITULAZNITIANT

574 18 wu2wnn

AANSANYIA 2
00-000-02x-3xx 1y weeans 1
00-000-03x-xxx NGHIY1N1E 2
00-000-03x-xxx NGHIWIN1E 3
01-406-090-101 weluladfdviaiiogsia
01-404-020-102 #0iAgsNa
01-404-031-201 nsiilangAnssugusina
59 18 wienin

YnsAnwnii 2
AANsANR 1
00-000-0dx-xxx NALIVTINGIFANENTUALANRAENT 2
00-000-03x-xxx NGHIVINY 4
01-404-014-104 NVUNETIAMALNITAIHRINT
01-404-020-201 N15{UGINT
01-404-031-202 N15USVNINAAS W
01-404-031-203 N1FUINITINAN

593 18 #U28AH

X-X-X)
X-X-X)
X-X-X)
3-0-6)
3-0-6)
3-0-6)

X-X-X)
X-X-X)
X-X-X)
2-2-5)
3-0-6)
3-0-6)



< =]
AMANTIIANYIN 2

00-000-02x-xxx NGNIPINYWEANANT 2 3(x-x-x)

00-000-03x-xxx NGUIYIN1 5 3(x-x-x)

01-404-020-101 NANLATHFANANT 3(3-0-6)

01-404-031-204 N1FUIMTVRINUANTINT MUY 3(3-0-6)

01-404-031-205 ﬂﬁiﬁ@ﬁﬁiﬂﬁsmawmquysmwmi 3(3-0-6)
594 15 wiqenin

Un1senen 3
A1ANTSANEN 1

01-404-031-310 n15UsSMIsNsAade T 3(3-0-6)
01-404-031-311 N1UINITNITUE 3(3-0-6)
01-404-031-314 N1FUIWITNITAAN 3(3-0-6)
01-404-031-315 N1IRANAUINIT 3(3-0-6)
XXX NANIYTWEDN 1 3(x-X-X)
01-604-033-301 NswsaNAUNSaufien1sinUszaunsaivndn 1(0-2-1)
NNNIINAN
594 16 wuawAn

= =]
A1ANTANYIN 2

01-804-040-303 Mw1danguilon1stilaue 3(2-2-5)

01-404-031-312 A1SATIWANS N 3(3-0-6)

01-404-031-313 N1FIANANTIUNITAAIN 3(2-2-5)

01-404-031-316 N1snaIaLieANLSURATaURO& AL 3(3-0-6)

XX-XXX-XXX-XXX ﬂf,jﬁsm%m%aﬂ 2 3(x-x-X)
NINTAAN

01-404-033-303 NISHAIIUNINNITAAIN 3(0-40-0)

593 18 #U28AH



Ynsnendl 4
AAnsAnEd 1
01-404-031-306 NTUIMTINAFUWUS
01-404-031-408 N15IAUNITHANN
01-404-031-409 FUNUINITAAN
XXXXXXK NFHAVITILGDN 3
XX-XXXXXK-XXX A NLES 1

594 13 wuaein

AANsANENdt 2
01-404-031-407 NAYNSNIINAIN
01-604-031-417 msAnwmuduldlsifielasinisnmsnain
01-404-033-404 UgymiLA¥NI9NITHAN
XX-XXXXXX-XXX A9 LABNLES 2
33 12 wdawna

(3-0-6)
(2-2-5)
1(0-3-1)
(X-X-x)
(

X-X-X)

3(3-0-6)
3(2-2-5)
3(1-4-4)

3(x-x-x)



LHUNISANEILEUBLUL §1U139IN15AANA
NANIYINTNANAINA
(AN UUNANNNANILRNUNITANYILUUBAY 1 @ANANWY)

Un1senen 1
A1ANTSANWN 1

00-000-01x-xxx NgNIMFPAUAENT 1 3(x-x-x)

00-000-03x-xxx NGNIVIN1® 1 3(x-x-x)

00-000-04x-xxx NGNIVINEIMERTUazANAAIEAT 1 3(x-x-x)

01-404-012-103 A13URYTN1TRY 3(3-0-6)

01-404-030-101 #8NN1TAAN 3(3-0-6)

01-404-040-101 8IANITULAZNITIANT 3(3-0-6)
574 18  wu2wnn

AANSANYIN 2

00-000-02x-xxx NGNIMUYWEAENT 1 3(x-x-x)

00-000-03x-xxx NGHIY1N1E 2 3(x-x-x)

00-000-03x-xxx NGHIYIN1E 3 3(x-x-X)

01-406-090-101 ineluladAdsiatiiegsna 3(2-2-5)

01-404-020-102 #0ifAgsN3 3(3-0-6)

01-404-031-201 nsiilangAnssugusina 3(3-0-6)
574 18 wiqgin

Un1sfnen 2
AMAN1SANEN 1

00-000-03x-xxx NGHIY1N1E 4 3(x-x-x)
00-000-04x-xxx NGNIYINIAARTHALANAFANT 2 3(x-x-x)
01-404-014-104 NVUNETIAMALNITAIHRINT 3(3-0-6)
00-404-020-201 A15LIUFINT 3(3-0-6)
01-404-031-202 NFUIVNIWGAS U 3(3-0-6)
01-404-031-203 N15UINITIAN 3(3-0-6)

594 18 U8R



AensAnendt 2
00-000-02x-3x¢x  NHINYWEAENT 2
00-000-03x-xxx NGUIYIN1 5
01-404-020-101 AENLATHFANENT
01-404-031-204 N1TUTNITVINNNITIAINNUNY
01-404-031-205 mif?iamimimmmqugimms
XXX NFLAVITNREN 1
594 18 wuaein

Imsdnendi 3
AAnSANEd 1
01-404-031-318 N13MANRIVA
01-604-031-319 n1sna1ndeden
01-404-031-320 N1SUTNITNITRAINRINS
01-404-031-323 A1TIATIEANITAAIARINA
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3.1.5 A195UNE518730

00-000-011-001

00-000-012-001

WATANIFIANAUNITANIITINDETAUGY 3(3-0-6)

Social Dynamics and Happy Living

vrdsAunoy -

Prerequisite : -

Wamnn1smedann Msdnsafoumedany nsidsuuamisdann mstuindou
MaAsEgia kaznsunlatymmaasegialaglduinfaesugianeiies n1sudn
duszanauedou syusunisunasesuulszansulpesulinszuvnndnsdnsadu
Uszaw msiflosnianaiiies anuduniusszminanguunefunginaeid e 4
muaudany nvanediisitedudinuszdriu mmduiusseninatgmdsa
\Aswgia waznsilesvedlve ensmsadinesnadinnugy

Social evolution, social organization, social change, economic movement
and economic problem solving by using sufficiency economy, ASEAN
community approaching, democratic form of government with the King as
Head of State, civil politics, the relationship between law and other rules
governing society, laws in daily life, the relationship among society,

economy and Thai political problems for happy living

NINAUIAUNNIIAUATTIAY 3(3-0-6)

Life and Social Quality Development

FUsAunaY -

Prerequisite : -

UFweyuaendnsssulun1simsadin Lagn1synaureIuAna NMIasawIAnLas
LAAARRDAULDY ﬁiimzﬁumsa%a@mmwﬁ% N g wazeusuRaveu
sonulosazgdu Mmavimsnuedliiiriuiiauazdiny madsiuAanssams
dau wetanisaseslany wazn1sasiandanatunisvinuliiusednsnm
Philosophy and principles of Dhamma (the Buddha’s teaching) in daily life,
individual working, developing the right concepts and self-attitudes;
developing life quality, roles accountabilities and responsibilities for
themselves and other people in accordance with Dhamma (the Buddha’s
teaching); self-management conforming life and society, participating in
social activities, the techniques for living with others and developing

effective work



00-000-021-001

00-000-021-002

00-000-022-001

Vinwen1s3ansaume 3(3-0-6)
Information Literacy Skills

JUsAunaY -

Prerequisite : -

N133a15aUMATUNSANYITEAURANANY N15TATIFNAIUABINITANTAULNA
N5 0NUNEMNTNYINTATAUMA NAENTNITAUATIAITAUNA N1TUTETUANAT
ansaumne 93u555uMslansaumaALazn1seede Madeuiseuarnisdeans
A9 ULNA

Information literacy and higher education, analysis of information
requirements, selection of information resources, information searching
strategy, evaluation of information, ethics in using information and citations,
information compilation and communication

N133AN1IANS 3(3-0-6)
Knowledge Management

FUsAunaY -

Prerequisite : -

MANN1S N8 N153AN15AN3 ANNAIATY LagingUszasdvean1sdnnisaug
nsvvaunsidmalulagdnnisaug Msuseendly N153AN13ANS LY
NSYINNUTEAUYARAUAZBIANT

Principles, theory, knowledge management, significance, and knowledge
management objectives, the process of information technology for
knowledge management, the application of knowledge management in

working at the individual and organizational levels

AuAvRNYYd : Aaluasaanslunisaiudin 3(3-0-6)

Human Value : Arts and Sciences in Daily Living

Jydsaunou ;-

Prerequisite T -

AUNUIEVDITIARALNAIUINITVINYYE  WUIAUAR AMLdauarAI1udl
WRHA USTNaumennsssy 1385330 lenanwaliuusssulve Qﬁﬁ@igﬁﬁaﬂﬁu
wazedsumuLLUvyLAsysianeiies emsdidudinegelianugy
The meaning of life, human developments, concepts, faith and reasons
including virtues, ethics, Thai cultural identity, local wisdom and value

according to the philosophy of sufficiency economy for happy living



00-000-022-002

00-000-023-001

00-000-031-101

NIWAILIYATNAIN 3(3-0-6)
Personality Development

JydsAunay -

Prerequisite : -

ausiuguAsisuyadnnn nufyadnnm Jadefidsnswadeyasinnin
madadSusuusayadnnm mssufifeaduaules uyveduiusiuyadnnin
FUNMINUBTNNTUTURD AIUIAILLUIYATNAMN

Basic knowledge of personality, personality theory, factors influencing
personality, personality development technique, self perceptions, human
relations, and personality mental health and adjustment, personalized

beauty

ﬁmuazﬁwmmsl,ﬁaq%mw 3(2-2-5)

Sports and Recreation for Health

FUsAunau -

Prerequisite T -

AnwnazUfiAiieafuisniseenmdinig maasuaisaussanimmianie in
Wnwenseenmainisuazidonianssuimf imanzauiunuies Anwvindn
Ingunnsiiteguatw Snfanssutumuins wieldnarinsmduusslond Feous
nsliimuaznsihausiniu Annmsdudiuasinudd lumsismuluda
9g19TAINGY WigameuazInla Lﬁ'aﬁwmﬂmmw%ﬁm

Study and practice of how to exercise; increasing physical ability, practicing
exercises, choosing an appropriate sport for individual fitness, studying
nutrition needed for different age groups, organizing recreational activities
for leisure time, studying how to live and work as a team, applying skills for
effective leadership and followers for happy living in order to develop a

better quality of life

MensengeianaLingsn1sSeY 3(3-0-6)

English for Study Skills Development

IdsAuneu -

Prerequisite T -

nslinwsanguiioiauninuenaiFou naisiuenzaslunsils ya 61w uay
Jou mawamnnuansamsinuawsingy eduesesiolunismaimg
I



00-000-031-102

00-000-031-203

00-000-031-204

English language for study skills development: various strategies in listening,
speaking, reading and writing; development of English ability as a tool for
further study

Mersengesiionsaess 3(3-0-6)

English for Communication

Jyrdsdunau -

Prerequisite D -

nslivinuznnssngulumisils ya 1w uaz@ou iiedeansluTinusedriuny
aonunsaisineg lneidenlddn dutunaslasiadenviivanga

The use of English skills: listening, speaking, reading and writing for daily life
communication in various situations with suitable vocabularies, expressions

and structures

N158IUATEIDINGHYIIVING 3(3-0-6)
English Reading for Academic Purposes
Judsfiuiou  : 00-000-031-101 AMEISINgELNERAIUITINELANS
138U
00-000-031-102 AMMwdangeLiansaesans
Prerequisite : 00-000-031-101 English for Study Skills
Development

00-000-031-102 English for Communication
nasN1se NS INguITInINg AMdniaslasiaiuniwnsangy Miieades
fuiodendinns
Reading strategies for academic purposes including vocabularies, structures
and contents

FUNUINTHIDING W UTINUTLINIU 3(3-0-6)
English Conversation for Daily Life
Jedsduniou  : 00-000-031-101 ANwISengERiaWALITINELNS
13U
00-000-031-102 AMwSangeiansasns
Prerequisite : 00-000-031-101 English for Study Skills
Development
00-000-031-102 English for Communication



00-000-031-205

00-000-032-001

00-000-032-002

o & o

NFAUNUINTIIBINGEAEADIUNITAA 9 TuddnUszirTulagldadnn druu
AU IAUTTTUYBUINVDINTYT UL UAITAUNEA

General conversation in daily life, English conversation in various situations,
the use of vocabulary and idioms in accordance with the target culture, as

well as common courtesy in conversation

ASLABUN1EDIN W IUTINUTZINTU 3(3-0-6)
English Writing for Daily Life
Jyrtafuniau : 00-000-031-101 Amendengerilanmuinezns
LM
00-000-031-102 AMMwdangeLiansaesans
Prerequisite : 00-000-031-101 English for Study Skills
Development
00-000-031-102 English for Communication
M3 TguN1¥BINguluanIunIsRIg 9 N1INToNLUUNDIY nsdeuteninudus
mMadeuannine wagn1sdeuiefunuesuaziiessTuialsesiiu
English writing in different situations; forms filling, short message and letter

writing, writing about themselves and their daily life

MIIUNeNAUIAULEY 3(3-0-6)

Reading for Self Development

dsAunau -

Prerequisite T -

nénitugunaznadslumseunudeuussaning 4 vansai uaztuiiised u
sUuvudesuiuazfosnses Tnsifuniseuiiosimuinimug Anudn Ausss
waradaasuAdoniinan WeRmunues

Principles and strategies in reading various types of writing including
nonfiction, fiction in both prose and poetry with emphasis on reading for
knowledge, ideas, moral development and promoting good values for self

development

st ingludinussaniu 3(3-0-6)
Thai for Daily Life
AWIUIAUNAY ;-

Prerequisite T -



00-000-032-101

00-000-034-001

00-000-035-001

Anvuagiiniinuenisils mssu niadieu wasnawe Aeatuenusiugunisld
Mwlnyg msisdulanin nmsilsegreiiiansugia nmserudulariu n1senu
Annzvinnm Madeuunany Msauy mMsyeluvszgeey msduiisng ms
Usseneagy waznsnandtuloniasng o

Study and practice of listening, reading, writing and speaking skills relating
to principles of Thai language, practice of listening and reading
comprehension, listening consideration, reading analysis, article writing,
writing conversation and public speaking, being a master of ceremonies,

briefing and speaking on various occasions

awlneiilansdoans 3(3-0-6)

Thai for Communication

wrdeAunou -

Prerequisite T -

Mé’ﬂﬁugmmsﬁmwﬂwmﬁamsﬁama msils Msue A1seu QRN
waznsldnufimangan LLazLﬁuﬁﬂwmiﬁ'amﬂug’mzmmLLazi’muﬁiim
Usehend iietiludsenauendnluounan

The basics of using Thai language for communication, listening, speaking,
reading and writing involving the use of vocabularies, appropriate idioms and
structure, the emphasis on communication skills as a national language and

culture, to earn a future living

nsaunuINIYIIUTLTINUsza1 U 3(3-0-6)

Chinese Conversation for Daily Life

IwrdeAunou ;-

Prerequisite T -

ndniugiuresniwdu Idun wdyrue ase 253gns lieansal fdnd Uselon
n5ils Nsye unaunuludinUsedriulseggndes

The basics of the Chinese language in terms of pronunciation, symbols used
for Chinese pronunciation, grammar, vocabulary, sentences, listening,
speaking and pinyin reading, corrective reading for Chinese daily life

conversation in the same as manner native Chinese speakers

MY WNRANBNI1THES 3(3-0-6)
Korean for Communication

AYrUAUNAY ;-



00-000-036-001

00-000-041-001

00-000-041-002

Prerequisite D -

il v g Tiud wiywue ase lieansal st Useloadldly
FaUszdriu Wannmsew nsils wazmsaunmawunmalussduiugu
The basics of the Korean language, consonants and vowels, sentence
structure and grammar, vocabularies and idioms used in daily life,
development of the Korean language, reading, listening and basic Korean
conversation

AT IUTINYIEIN Y 3(3-0-6)

Khmer for Daily Life

wrdeAunou ;-

Prerequisite T -

dnuguvesn s I fdnusions fdnd Uselonnwiausifldaunun
Tudinusganiu msmunsineen1sila N1swe N394 UAENSREUNTB VLS
The basics of the Khmer language structure and its alphabet, including
vocabularies and idioms used in daily life; development of the Khmer

language, listening, speaking, reading and writing

FIunazianinasy 3(3-0-6)
Life and Environment
AdeAunay ;-

Prerequisite D -

Y Sa

AuSiUasuneIiuinuasddidin anuduiusvesddlfinuasdwindon N3
a U a aaa A aa o o
Wasuwlasreslannuddidia a19ad a9 lutinUszanTunasnanssny
ANUMLIERATUTLANNANIU JULUUNGNIY WEWUNALNY ANUFURUS VRS
WaSUAVARTIn LAz Aanasu

A basic knowledge of life and the environment; changes in the earth and
life, chemicals used in everyday life, the effect of chemical usage on living,
meaning and type of energy, forms of energy, renewable energy, relationship

of energy to life and the environment

ermdansuazmnalulagadeln 3(3-0-6)
Science and Modern Technology
FvUsAUnNaY : -

Prerequisite T -



00-000-041-003

00-000-041-004

Inermansuazinaluladasioln naluladarsaumenaznisdoasuszynd
winluukazNanIznuTINTiauLaluladnetinardeny  wazlinunszniin
$itensUsuanmnsisedin

Science and modern technology, applied information and communication
technology, trends and impact of technological development on life and

society, the awareness for living adjustment

Inegeanfitogunin 3(3-0-6)

Science for Health

wrdeAunou ;-

Prerequisite T -

A uReiuinemansiidideguninitsnisvasyssias syl
seUUaTEIr 91115 1AS 09d181e @15y N1358UA war n13desiulsadi
Hansenusiadany n1slden Avayulnsludinusedniu nsguaguainnuies uaz
TAnadmainemansgaudy

The basic knowledge of science for health, the human body and
development, organ systems, food, cosmetics, toxins, the spread and
prevention of epidemics affecting society, drug and herbal usage in daily
life, self care and giving advice to others
wialulagasaunagnnsunsidiinagissigyaain 3(3-0-6)
Information Technology for Smart Living

vrdeAunoy -

Prerequisite : -

waluladansaumnauaznisd eans ?J‘ULL‘U‘ULLaz‘U‘W‘U’]‘VISUaﬂﬂﬁﬁ'aﬁﬁr}hu
Suwmesitin nansenudensmss¥inuaznisuiudiioninud suulasdeaslng
3’1Efl,éfl,mzmiLauimmﬁqiﬁﬁmﬁﬁami mmi"‘uﬁma‘uLLazﬂ’liﬁQmﬁiimaLﬁau
uyudluganisdeansuvulinsuuey nmsldmaluladasaumnaoensdivingi ns
Usegndldimalulagansaumadmiuiidinegewgaain wazn1sieuiagia
feLiles

Information and communication technology; patterns and roles of Internet
communication; impact on life and adjustment for changes in Thai society
and global society; revenue and growth of communication service via the
Internet; responsibilities and morals in the age of borderless communication.
Information and Technology Literacy. Application of information technology

for smart living and continuous learning



00-000-041-005

00-000-042-001

01-404-012-103

nmsdugusznauntsmesinerdmansuazinalulag 3(3-0-6)
Entrepreneurship in Science and Technology

Jyrdsaunay -

Prerequisite : -

anudfgveausznaunisluszuugsia Temavesnisiludusznounsgsiaves
yARaluagIngIemansazsmalulad wAANITASIIHEATUIAINUINNTTUNI
Inenmaniuazimalulad mnuiiludmiviizudulszneunisgsia msdnh
naziAesisuysznanaznsiuiien1sdanisgsialun nsmiuvasuruy
dMSUTIAVUIALENLAZTUINNGIE NMTUTMITNITHAARAZNIIRAIN HNNISTAYI
LAzt LauaLNUgsNIdIMTUNISUSENBUNSINEINEIAManskazmAlulag

Study the importance of business entrepreneurship. The chances of a
private business entrepreneur in science and technology. The concept of
creating innovative products of science and technology. The introduction
for beginning operators. The preparation and analysis of budgets and
business financial management. The sources of funding for small and
medium businesses. Production management and marketing. Training to
prepare and present a business plan for the establishment of science and
technology

adinenansuazananldludinuszsniu 3(3-0-6)
Mathematics and Statistics for Daily Life

JyrdsAunoy -

Prerequisite : -

Anwinszuiunisuidanilagldadamansuazada nsldmananazady
auugaunanadiaaiansnuauludindseddy adadunisun daynnly
FAmUszdu ilon1sisstinetsauna

The problem solving process by using mathematics and statistics, the
procedure of using both reason and reasonable mathematics in daily life,
statistics and problem solving in daily life for lifestyle balance
N15URYINITRY 3(3-0-6)
Financial Accounting

Jy109AunaY : -

Prerequisite : -

LLuaﬁmﬁugmmaﬂmiﬂ'@% A1951891UNAITRY NI5ILATIZHIIBNITALAY
nszUIuMITUnUd s1en15Usulssassen1sUndayd 2199508 NMsdnviay
33U Mstyddmiugaianinig mavyddmiugsiadeugly nsdyd
dmiugsnanIsuan mMsnszRiumsiudesiu



01-404-014-104

Fundamental concept of accounting; financial reporting; business
transaction analysis and accounting procedures; adjusting and closing
entries; accounting cycle; financial statements preparation; accounting for
service business; accounting for merchandising business; accounting for
manufacturing business; basis of financial statements analysis

wnewe : Sedvdmivindnwingundngasuinisgana lddumiieialviu
HnAnwIErIvIN1T0YT

Note: This subject is for the business administration programs students only,
credits are not counted for accounting major students
NYUUIYFINILALNITAIEDINT 3(3-0-6)
Business Law and Taxation

FvUsAunaU : -

Prerequisite : -

ndnialuiA satunsusznougsia nguunednuuzyanauazns g nguang
Shwardeny wanwdou 1% wm$ne whde Su dinnng $reusenu $roives
FAUseiu $1ues 9111 Funuuienii 18U Fudrunasuien nseansden
dnsuazlfingsulunnegsia ninddumelan ndnns winfa I5nsuagaiy
F1duiisgazdesdafiun® wihiuasauduinveuvesyanalazesdnsrodsny
Tumsiden® lassasnenide1ns 35nsdmiun Bamudszanadugins wanuay
Fasdafvensaaning mBassnaniin nethe mEnfusasdgnaiig
Introduction to business law and business legal system; general principles
of business law practices including personal and property law, law of trading,
prevailing law, renting, borrowing, lending, hiring, warranty, credit
transactions and security devices, such as, mortgages, pledges, and liens,
partnership and companies law, registration of rights, intellectual property
law; principles, concepts, methods, and necessities of tax collection by
government, duty and responsibility of individuals and organizations towards
the society by paying tax, tax structure, tax collection system under the
revenue code: fundamentals and methods of collection for customs duty,
excise tax, signboard tax, land and building tax

nee : Sedvdmiulndnwingundngnsuinisgsia lddundleialiiu
UnAnwa1vIvIN1TUYT

Note: This subject is for the business administration programs students only,

credits are not counted for accounting major students



01-404-020-101

01-404-020-102

01-404-020-201

NANLATYFAENS 3(3-0-6)
Principles of Economics

Jy109AunaU : -

Prerequisite : -

NANLATYEANERT UaA aunIuLarnasnIn ANdanguLarn1sUTEYNA LY
NN NANTTURUITLAA NEYNITHEN N13AMUATIALAEUSIMHANERTURATA
selaUszrvi wleuienskiuuazulauiensnas N15A1sEnIlssne N3
finasugha nénuazuuAniasygianewfiss m3Ussgninguiifioliazs
ADUNITUNLATEFNI

Introduction to economics; demand, supply and equilibrium; elasticity and
application; consumer behavior theory; production theory; pricing and
product quantity in the market; National income; Monetary policy and fiscal
policy; International trade Economic; development Principles and concepts
of sufficiency economy; Application of theories to analyze economic
situations

GRILERR 3(3-0-6)
Business Statistics

FuUsAunau : -

Prerequisite : -

YDULAVBIARRTINY NT2UIUNTITY N1TIATIENToLaRILATALTINT TN ILAL
GRIINARIIHEL mwﬁmmﬁmmﬁmﬁaﬂﬁu FUsaN N1sUsEUIAT N1SNAEBU
AUNAFIU NINAFBUANUENITUS wazNITIATIERNITON08DE19Y

Scope of business statistics; research process; descriptive statistics and
inferential statistics; basic concepts of probability; random variables;
hypothesis testing; correlation and simple regression analysis

N13{UgINa 3(3-0-6)
Business Finance

AyrUsAunauy : 01-404-012-103 N15UYTNITRY

Prerequisite : 01-404-012-103 Financial Accounting
YDUIAYRIARATING NIxUIUNTITE MTliaszvideyameadfdanssuuiuag
adfidsouunu nquieuasdudowiu fudsdy nsUssanue navegou
AUUAIU NIINAFBUANUFURUS WaN1TIATILINT0AN080E194Y

Scope of business statistics; research process; descriptive statistics and
inferential statistics; basic concepts of probability; random variables;

hypothesis testing; correlation and simple regression analysis



01-404-030-101

01-406-090-101

01-404-040-101

RANNIIAATA 3(3-0-6)
Principles of Marketing

Jy109AunaU : -

Prerequisite : -

ALY AILEIRTY WATUNUTITTITBINITIan TIRUINITLakLIALAR
NNNITHAIN ANINUWINADUNINITAAA Wqﬁﬂiimﬁﬁiﬂﬂ NISHUSEIUNATIN N3
Wonmnaiatd vy N1519unaEnd el dnuazaanguslaalaznain
PNFINNTIU FINUTTAUNINITAAA SYUURTAUNANINITAIA NITAAIARINA
A3UTITUNWNITNAIALALANUSURAYDURDFIAL

Meaning, roles and importance of marketing; marketing revolution and
concepts; marketing environment; consumer behavior; segmentation,
targeting and positioning; consumer and industrial markets; marketing mixes;
information system for marketing; digital marketing; marketing ethics and
marketing for social responsibility

wmeluladfdviaiiagsia 3(2-2-5)

Digital Technology for Business

Ayrdedunay -

Prerequisite : -

ANNEAvemAluladndviasen1sIAN1TAUEINA sTuUasAUIALAslATIET
23AUsENaUTEITEUUABNAIABT UAZN15E 013 NILUIUNNTIANITTING UNUIN
wargUuuun1sandula 531983038y NYUUUKALATYSITUNIATIA LavRn
UjuRnsuszendldgenswasdnsagunisgsia

The importance of digital technology to business management; information
system and component structure of computer system and communication
elements; business process management; the role and decision model,
business intelligence; digital law and ethics; and practice on applying the
business package software

29ANISHAZNITIANTT 3(3-0-6)
Organization and Management

y109AUnaY : -

Prerequisite : -

AnufiieIfuesinisuaznseenuUUeIAnTg uAnuasguiiieiiuesd s
peAmsadelvy LwIAakarITmnuINITmMIINITIANTT ANUINNITUTMTIANIS
MNWEUNUIMTIANITYALIN aNINKINGNNINTIND ATLFTTUNNGINIUAL
AusURnYeusaday nihinesnnsdans wdesdedldlunsuimsdanis



01-404-040-303

01-404-031-201

Knowledge for organizing and designing organization; organization theory;
modern organization; concepts and evolution of management; knowledge
on business; modern management skills; environment management;
business ethics and social responsibility; function of management;
management tools

Mensengesiianiiaue 3(2-2-5)

English for Presentation

Fy1UsAunau : -

Prerequisite : -

a

nRuAlassazilanlunsiaueegwliszansain nisldnwdingy

a a

Wan1sulaue $1891uN15UTEYN MskugikavaSananduel nsiaueuie

AuA1 NSUNAURTIEALBEANIN UNUNH adfluanIunITalnIeg negIna sty
T y

undes nsldniwinieuasmsiauiyadnainlunisdeasuasinauenisdentd

=

dofadfifouazimadaaiuayuiivianzay Msniennis MadLaus uLagng
afusedungy

Effective planning for draft and content of presentation; use of English in
presentation; minutes of the meeting; product introduction and
demonstration; presentation details of images; charts and statistics in various
business situations; use of voice tone; use of body language; personality
development in communication and presentation; utilizing appropriate
multimedia and supporting techniques; preparation of presentations;
presentation; and group discussions

nsidlangdnssuguilan 3(3-0-6)
Consumer Insights

Ayrdsdunau : -

Prerequisite : -

UNUIMLAEANUE AU UILAA nszuiunsindulaveduilan n1siiesen
ANUABINTTVBNEUTINA NsRRNLUUNgANsTURUSInAlagdeUaden1adninen
wazdlademedann n1sgela n133u§ yadnain n1sdeud Fieuad Saussan du
NI NFUB198Y NMsTANITANNANTUSUgNAT NsaTeuynTuiugnal
Roles and importance of consumers; Consumer decision making process;
Consumer demand analysis; Consumer behavior design by using
psychological factors and social factors, motivation, personality perception,
learning attitude, social class, reference group, customer relationship

management; Building relationships with customers



01-404-031-202

01-404-031-203

01-404-031-204

NSUIMTHANA N 3(3-0-6)

Product Management

FUsAUnaY : -

Prerequisite : -
UNUMLAZLIAMAEIAUNTUSSHAR S s s aUsELanNER S sl say
HANAUIULAZNITUTNIS ATEUAT UT5YAMe U18aaIn 199s8Innanswuel N3
WUSEIUNIINSRaIR  nstdonaanat Ny NMTINERUAUIRERS I NSRRILN
nanSuaiivyl Jadefivihlindasasiusrauanud i anasdumar unuImues
Ssunaiiiensudmsnansiag uaymIudsnaniuriegaiesesTsy

Roles and concepts of product management, product classification, product
Mix and service, branding, packaging, labeling, product life cycle,
segmentation, target product positioning, new product development;
Factors that make the product successful and fail; The Role of government
commitment to product management and ethics in product management
A13UINITIIAN 3(3-0-6)

Pricing Management

FvUeAunay : -

Prerequisite : -

AUUNBULAZAIUAIAYVDITIAT UNUIMLASHANNITUINITINAT TOMUUARIE
fAgadostunsimunsin malnswilassaidununansu wazdls s
denldnagnisalimngauivaniunisal msdeduladsunlassaives
nAnSa Msmuuasialidenndasiudiulszaunisnaindu nsinwtade
nInseaIafidnansenusenisiilsvesionisiieldlunisdndulanisiiuns
ATNUATIAN

Meaning and importance of pricing; Regulations related to pricing; product
cost structure analysis and profitability, choice of pricing strategy to fit the
situation, decision to change product price, pricing determination to accord
with other marketing mix, study market factors that influence business
profitability for decision-making in pricing

NITUTWITVDINNITINI 1MUY 3(3-0-6)
Marketing Channel Management

FvUsAunau : -

Prerequisite : -
Anwdanagnsn1un1sIndiniiekazn1sandulaiionyemiinisnain s
ponuUUlATIaT1NveIgamIN siaalusukuuAe n1susadulunsujinnu
Aeafureananisnaiauasnisuszaruanuduiug lunisadetusiinsluges



01-404-031-205

01-404-031-306

[

yansdasminetnataduilnanaznaiagaia navssgndldaugfiugiu
Fuladafnduaznsdnnisvidldgunu Aanssuuaznszuiums msdade, s
U3N159NA1, N1ITANITAUAIAIAGY, ARIFUAT, NITVUAAZTTULAITAUNA
AansTuLaEnTEUINNIINITTRd e, N15UTNI5QNAT, N5TANITAUAIAIAGY,
AdYELA, MIvudLaTTUUMSaUmATlaUIIa TqUsTasdvnamInana

Study the distribution strategy and decision to choose marketing channels;
Designing the structure of marketing channels in various forms; evaluate
performance in relation to marketing channels and relationship
coordination, creating alliances in distribution channels for both consumer
and business markets; applying basic knowledge of logistics and supply
chain  management; activities and processes; procurement, customer
service, inventory management, warehousing, transportation and
information system to achieve marketing objectives
msﬁamimwmmwwﬂsmms 3(3-0-6)
Integrated Marketing Communication

y109AUnaY : -

Prerequisite : -

wlm‘lflLLasmmﬁﬁﬁm*‘ummiﬁamsmimamLLUU‘gimﬁmi AunENNITA AT
N13MA1A ﬂ’]’i’JNLLNuﬂWiﬁ@a’ﬁV}NﬂﬁG}a’mLL‘U‘U‘I%JizZLl’]ﬂ’li MsnaNKauED N3
Fansietunisdeansnisnatn msiauarUsediunisdealsnisnain nsden
ﬂa:?,JLﬁj’l‘ViiﬂEJIUM%%?JEHSWNWWG]&’]@ Asdeasnienisnannasielul nHuUNeY
LarassEUsIATAEeiunsieatsnenisnann naenaurnUURN1s0RNLUY
miﬁamimimmﬂiugﬂLLU‘UG}'N5]

Roles and importance of Integrated marketing communication; Promotion
mix; integrated marketing communication planning; integrating and
managing marketing communication; evaluating marketing commmunication
target group selection communication modern marketing communication,
legislation, and ethics of marketing communication including practice of
marketing communication designs

N3USMTgNAITNNUS 3(3-0-6)
Customer Relationship Management

y10sAuUnDU : -

Prerequisite : -

WWIALARA AUMINY ANUEIAYYBINITUTITINAENTUS N1asegudeya
anfn msifudeyagnanlsifutiagtu asudu gndes ievfeyavesgnananld
lunsdnngugnen nsidengna nistdmalulaglvimanzanlunisiadeiugna



01-404-031-407

01-404-031-408

wagsEUUNSIANsAuduiusiugne saulufisnsussdivanuduiug aany
flanelamnusindvesgninduazihandainnuduisvesesdnsotwsioiiles
Concepts, meaning, and importance of customer relationship management;
Creating a customer database and keeping it current; Customer retention
and using customer information to sort them into groups; Customer
selection and the appropriate use of technology in dealing with customers;
And customer relation management including determining the level of
satisfaction customer loyalty with the aim of contributing to the overall
success of the organization on a continual basis

NAgNSNISAAIA 3(3-0-6)
Marketing Strategies

FvUsAunau : -

Prerequisite : -

AUNUNEY AUEIADY LLawwmwuamaqwémimm nsUszLluanIuAITaINTg
A5AAIN ATIATIZRAILENNTALUNTITUUITU miﬁﬁumﬂaqwéummiﬁmuﬂ
ﬂaqwﬁ‘mwa’mLﬁaa%’wmwuié’ﬁﬂ%aﬂumat&dﬁu NI9NUNITANTUIUAL
NAYNSNIINAIN LagN1TIATIEINTAANYIAINAATUNITAIIT

Meaning, roles and importance of marketing strategies; strategic marketing
assessment; competitive advantage analysis; developing marketing
strategies; identifying marketing strategies for competitiveness; marketing
strategy implementation; and actual case studies

N135998N13MAN 3(2-2-5)
Marketing Research

AyUsAunau : 01-404-020-102 #0AFIND

Prerequisite : 01-404-020-102 Business Statistics

AIUNLIY VOULA wazUszloviveIn1siTunaln NaNNISLazIsN1IVINIY
NIARTIA NITAINUANGNFATIDLN NITATIFADULUUABUNN NTVINGNFIDLI NS
swsndeya nsldlusunsudusagulunisinseid nmsdsuseauuaznis
UlauananisI9e Undnnisideunlduselerilunisuiniseiunienisnaia wu
AudAnueIMTIATE uazmiiaueteyariietluuuimsunisindulang
N1RAN

Meaning, scope and benefit of marketing research. Concepts and process of
marketing research; identify sampling group; questionnaire testing; sample
selection; data collection. Use of software packages for analysis, a written

report and oral presentation of results; Applying marketing research to



01-404-031-409

01-404-031-310

marketing management; Concentrating in analysis and presentation of data
for marketing decision

duuuin1snana 1(0-3-1)

Seminar in Marketing

y1U9AUnaY : -

Prerequisite : -

nsUsEeNAlivgufazauinisnan AnvuazAunitusziauninisnain

10953579UTTANA1Y wazdnemadaniig 9 duduuulunisfine niswiu

aAUT8 uwarmaiheusintulufin whuaenuaulafiezswansaufniv

LAZUDLAUDLUL D NUNANNT LﬁaﬁmnNLLNuﬂaEp/lﬁ‘ﬂ/l’]%ﬁ@ﬁ’lﬂ Tagns

Wewduseaunazitaus

Applying theories and marketing knowledge; study and research the issue

of marketing examples of various types of businesses and use of various

study techniques, focusing on discussion and co-operative work with the

aim to promote self-confidence and principled discussion In order to plan

marketing strategies, compile into written report and presentation
NNSUIMISNSATELY TrY 3(3-0-6)
Modern Trade Management
Ay 109AUnBY : -
Prerequisite : -
mmmnawlmwwﬁﬂ‘ﬁ'LLazﬂmmﬁﬁ@%aﬂﬂﬂiﬁwﬁﬂLLazmiﬁﬂa'd QP12 [SIITRRLY]
P0eMsUANLAZNIAES AULANAwEs A UE Nk WA d MU U ALY
FuAvanuaziuadsalslvng Ussianvesduaruanuazituaideaislvg n1s
Feonvuaiisainud nisdndedumumiudioinisuaigndn nsdnanudsindn
N15INRITIU A1TTALSEIFUAT A1TAUATIAT NISAALADNLAYRNDUTUNTINIIY
18 Msduasunisaan nmsdunalulagaielndunldlugsianuanuasgsian
d1 NTeTevnIdlAnwgsiamuanuasgsfamdsluaniunisaitagiu nasnau
AnuftRlaedraesanunisainmsdudnuazmsfasluguuuuivannvane
Meaning, role, function and importance of retail and wholesale trade
operations of retail and wholesale trade. The difference between traditional
retailers and wholesale stores with modern retailers and wholesale stores;
Types of modern retail stores and wholesale stores. Shop location selection;
Purchasing products according to customer needs. Shop decoration; Shop
layout. Product arrangement, pricing, selection and training of sales staff
Marketing promotion; Applying modern technology to retail and wholesale

businesses; Analysis of case studies of retail and wholesale businesses in



01-404-031-311

01-404-031-312

01-404-031-313

the current situation as well as practicing by simulating various retail and
wholesale situations in a variety of ways

NITUINITNITVIY 3(3-0-6)

Sales Management

y109AUnaY : -

Prerequisite : -

AUNUELAEAIUAIAYVDINITUTUITNITVIY A5fnuUANE T wazaIL
SURAYRUTBIHUSMN TV N15INFULUULAEAUEAYTDINITINDIA NTHY
Uy mmé’mﬁuéﬁumﬂwmUﬁuwﬂaadﬂuguﬂ VBIgINI MsauEunsmeluiEes
N15UsEUNTAUASA NSAVUABIATIY NSALALDAYIEABNTINIUYNY
N13ANUAIUUTELIU mw%msmuqﬂﬂﬁhﬁ'Wﬂﬁﬂﬂ&J NNIAIVANLAZNIT
UszilluranisuURnuvaantinaueie

Meaning and importance of sales management; Determination of duties and
responsibilities of unit sales executives; Formatting and the importance of
sales organization; Sales relationship with other departments of the business
sales planning on demand forecasting; Defining sales territory determining
sales per salesman; Budgeting Personnel management in sales control and
evaluation of salesman performance

NNSUIWIIATINAAN U 3(3-0-6)

Brand Management

FvUsAunaU : -

Prerequisite : -
UNUIMLAZAINEIAYVBINTINANA I TUNITANTUIIUNIINITHAIN ATLUIUNTT
a¥19answande nagnsnisadnsndniu nszuiunsdoasasnani i
Imamé’famﬂﬁﬂiumﬁamigﬂLL‘U‘U@'NG] N3EANYINITUSITAIIHE AT 9T 7
UsvaupnudnSanarauman maamuﬁﬁmiﬂizLﬁu@mﬁwmmi’mﬁmﬁmsﬁ

Role and importance of the brand in the market; Branding Process; Branding
strategy and the brand communication process through various forms of
communication techniques; Case studies of brand management highlighting
successes and failures; Evaluation of the brand

N139ANANTIUNITAANN 3(2-2-5)

Events Marketing

y109AUnaY : -

Prerequisite : -

WUIAA UANNIT TBTNITAINTIUNNNITAAIN AADATUNITINLNULATAITAINUANG
gnsogeduszdninin aeldnisiessianiunisal nisivuadung n1s



01-404-031-314

01-404-031-315

01-404-031-316

a¥sassrind osdleuazidendofinaunaufueramnzanasandosiunagns
nsaandulinsnnaay warUsuifiunanisaiduau

Concepts, principles, methods of Event marketing; Effective planning and
strategy situation analysis targeting; Creating tools and choosing the right
combination of media consistent with other marketing strategies, testing and
evaluating performance

NIFUINITNITAAN 3(3-0-6)
Marketing Management

Jy109AunaU : -

Prerequisite : -

VOB HAZHUIAIUAANIINITAIAIN N1FTATILRADIUNITAININITAAIN AL
Feamsdeveman nMsimungIunaIn Msidennaiadivang waznsrvun
ALTUNINITRAIA NITHAILIAIUUIZANNINNITHAIA N1TIURUNITARIA NIT
AIUANKAENITUTZLTUNANINITAAIA NTTATIENNTUANYT AUSTTULAY
3YFTITUNNNITAAN

Theories and concepts in marketing; Situation analysis, defining market
demand and market segmentation; Selecting a target market, market
positioning and developing the marketing mix; Planning, controlling, and
evaluating the results of marketing; Case study analysis; Morals and ethics
in marketing

N1IAAINUINIT 3(3-0-6)

Service Marketing

Ay 109AUNDY : -

Prerequisite : -
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Meaning and importance of service marketing; Classification of service
marketing, difference between products and service marketing, environment
of service marketing, consumer behavior, targeting, marketing mix of service;
Assessment of service quality, customer service satisfaction; Loyalty to
service of organization

mMInaaianuiuRnvaudadan 3(3-0-6)
Marketing for Social Responsibility
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Ay1UIAUNaY : -

Prerequisite : -
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Theory of marketing for social responsibility; Meaning and importance of
objectives; Developing marketing mix for society and environment; Analyze
marketing strategies for society and the environment; Marketing
management based on social and environmental responsibility; Application
of the concept of social and environmental responsibility as the basis and
important goal of creating business responsibility
msfneanudululdiielaseinisnisaana 3(2-2-5)
Feasibility Study for Marketing Project

AyrdsAunau : 01-404-020-201 N1SLRUTIAR

Prerequisite : 01-404-020-201 Business Finance
AATILIATINITNINTNAN LeNA15uTITLANIMKINGDUAUAN 9 11195377
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Analysis of marketing projects in various business environments. Feasibility
studies in marketing, production, management and finance; Gathering
research to be used in decision-making and studying the feasibility of
marketing projects

N1SNAIAANA 3(3-0-6)

Digital Marketing

FvUeAunay : -

Prerequisite : -
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Concept of modern marketing in digital age; digital marketing persona; digital
marketing tools and techniques; digital marketing analytics; digital marketing
plan, implementation and evaluation

nMInandedenu 3(3-0-6)

Social Media Marketing

Jy109AUnaY : -

Prerequisite : -

msltdeseulatuazdedimniionisaidoyavesgndn maidenldiniosdlouas
nagnsdedsauitaindenguitivang wadauaguuimisu§uaialunisld
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Using online and social media to create customer profiles; choosing social
media application and strategies to reach specific targets; techniques and
best practices for effectiveness of social media resources spending;
measurement and evaluation of social media marketing
NITUINITNITAANARING 3(3-0-6)

Digital Marketing Management

y109AUnaY : -

Prerequisite : -

ANYING UL LATUUIANMUAANIINITAAIAATTA N1TTLATIBADIUNITAINS
A3AAIAAEITE AIURBINTITDUBIRATN NITINUAFIUAGTA N154EBNAATN
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Study theories and concepts in digital marketing; Situation analysis, defining
market demand and market segmentation, selecting a target market, market
positioning and developing the digital marketing mix; Planning, controlling,
and evaluating the results of digital marketing; Case study analysis, morals
and ethics in digital marketing

nseanuULkAziomINsAAARIa 3(2-2-5)

Design and Digital Marketing Content

Fy10sAUnDY : -

Prerequisite : -

m'iaaﬂLLU‘ULﬁammsmamﬁ%ﬁaiﬁ’mﬂﬁ'umjuLﬂ’mma nsyuIunsadai em
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Designing digital Marketing content to match the target group; Content
creation process, developing and collecting search term content, SEO
systems; Campaign creation with electronic tools; Creating links to
campaigns on social media to increase awareness of the brand; As well as
measuring success

inSasiiodunuazinafindniunisnainfaia 3(2-2-5)

Search Tools and Techniques for Digital Marketing

y109AUnaY : -

Prerequisite : -
mMavhmseaaseesesledumuazmaiafildlunisinisaainuudunesidn
nsasdenaznsadavan nmsadradomuazmsnainuuiules nsusms
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Marketing with search engines and techniques used in online marketing;
Media creation and advertisement; Content creation and website marketing;
Social network administration; Marketing conversation programs; Marketing
on smartphones; Analyzing the competition with search engine marketing,
and the evaluation of the success of digital marketing tools
N159LATIZUNITNANNANA 3(3-0-6)

Digital Marketing Analytics

Ay 109AUNDY : -

Prerequisite : -

Ma‘”ﬂmil,l,asLLmﬁmﬁgmmﬁmiwﬁﬁw%mm lngoAuAIuuNNANaAIEnS
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Principles and concepts of quantitative analysis by using mathematical and
statistical models to manage digital marketing; Digital marketing analytical
concepts; Models and tools for digital marketing analysis; Search Marketing
analysis on mobile phones; Social media analysis in bringing the information

to design the marketing strategy in accordance with the marketing objectives
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01-404-031-126

nswdiggdiinnsalinduasnguunenedumasiile 3(3-0-6)
Electronic Commerce and Cyber Law

yrUsAuneU : -

Prerequisite : -

msdansiieateslumsdniusssvudedidnnseind maFusudigmded
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Management of business operations on electronic media; Getting started
into electronic commerce, process, competition model, payment, security
system of electronic commerce; Classification of various transactions that
require a variety of technological tools and applications; Study strategic
views and ethics, electronic commerce laws and techniques for evaluating
the success of e-commerce businesses

N158519895ANIINANAAINE 3(2-2-5)

Digital Marketing Creativity

Ay 109AUnBY : -

Prerequisite : -

UNUMNSYNuaiaTIAnIna1asiedeAdvia nsnsuNunay s deAda
Saufudelavanuuunaunay finveisndudenisaiassadaedenda A
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Role of creative work in digital marketing; Strategies for digital marketing
creativity with Integrated advertising media; Skills necessary to create with
digital marketing creativity; Differences in traditional media production
processes and digital marketing creativity formats; Using technology in the
digital marketing creativity, Including the evaluation of appropriate digital
marketing strategies

nseuinIAUfuRn1sdanisssiantsAadelval 3(0-9-3)
Work-Based Learning in Modern Trade Management

FvUsAuUneU : -

Prerequisite : -
nsfnufoRnsdnnisgsiansiarislmisgrafussuuluaniulszneums ima
an1turwun Tneidomueanistinujuiauszneuldenisufifeudesuly
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Practice systematically in modern business management in the workplace;
As specified by the institution the content of the training consists of basic
operations in the shop for the staff level in the cashier and general work;
To perform basic work adjustments, such as service preparation principles
of product placement for distribution Inspection of product quantity,
personal hygiene treatment Maintenance of sales areas and accessories
within the shop, the process of selling products and Services at the cash
register And safety at work, etc. under the supervision of a training advisor
Practice and staff mentors or trainers in the workplace; With assessments in
various formats, such as time reports for practice performance ability test

result performance evaluation report

nsiFeuiniaufiAgiuanufineaiududl 3(0-9-3)
Work-Based Learning in Product Knowledge

AdeAuniay : -

Prerequisite : -
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Practice systematically in modern trade business management in the

establishment specified by the institution; Practice content consists of
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working in stores for staff level, In addition to the previous course, such as
the process of ordering products for distribution checking the expiration date
and product deterioration problem solving services, etc; under the
supervision of a training and staff, mentors or trainers in the workplace;
Various forms of evaluation according to the training department and
establishments, for example, reporting time for practice performance ability
test result performance evaluation report by supervisor and project creation
in a practical learning course
nsEuinIAUfURfIuN1IIANITNEINIaINISUY 3(0-9-3)
Work-Based Learning in Sales forecast Management

Ayrdsdunau : -

Prerequisite : -
nsinUfuRnsiseuiniaujuRsiunisdanisneinsalnisvie egraduss uulu
anuuszneumsfivaaniuiinun neidemuesnsiinufifsznouludens
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Practice practical practice in sales forecasting management. Systematically
in the workplace as the institution determines; Practice content consists of
in-store operations for senior staff, such as analysis of target customers;
Sales forecast ordering Product inspection Product quality control and
documentation and various reports that are necessary for the store, etc,
under the supervision of a training consultant and staff, mentors or trainers
in the establishment; With various forms of evaluation As specified by the
training agencies and establishments, such as the time of practice report,
performance test results Performance evaluation report by supervisors and
project preparation in practical learning courses
nsEuin1AUfURaIuNsUIIMIAdIRUA 3(0-9-3)
Work-Based Learning in Warehouse Management

Jy109AunaY : -

Prerequisite : -
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Practice in modern trade business management in the establishment
specified by the institution; Training content consists of operations for senior
staff members such as sales management, maintaining service standards,
inventory management and resource management within the store etc,
Under the supervision of a training consultant and mentoring staff or trainers
in the workplace; In addition, there are assessments as required by the
training agencies and establishments, including practice time reports,
competency testing results, and performance evaluation reports by
supervisors and project preparation in practice training courses
nseuinAufuRdiunsuIsaaavang 3(0-9-3)
Work-Based Learning in Target Market Management

FvUsAunaU : -

Prerequisite : -
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Practice in modern trade business management in the establishment
specified by the institution; Training content consists of operations for senior

staff members such as sales data analysis, management of target customers,
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management of promotional activities, store performance analysis and basic
knowledge about the laws of modern trades etc, Under the supervision of
a training consultant and mentoring staff or trainers in the workplace; In
addition, there are assessments as required by the training agencies and
establishments, including practice time reports, competency testing results,
and performance evaluation reports by supervisors and project preparation
in practice training courses
n3Euin1AUURAIUNITUIIMSUATNIIAIUANNITRY  3(0-9-3)
Work-Based Learning in Financial Management and Control
Fyrdsdunau : -

Prerequisite : -
nsfnUATRnaSunudmsuiiugussduiamiinuluse e anis
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Practice job-learning practice for the supervisor level at the assistant
manager department level or the store manager assistant such as the
financial management of the store, the management of the store's
performance, checking the identity of the product, checking the standard of
the shop, communicating with the store staff, managing the store team and
controlling and managing various documents of the shop etc, Under the
supervision of a training consultant and mentors or a trainer in the workplace
with various forms of evaluation according to the training department and
the establishment; Including the report on the operation time and project
preparation in a practical learning course

n3EEUin1AU URAMUNTUIINSIEUUASAUMA 3(0-9-3)
lugsnanisdn

Work-Based Learning in Information System Management
Jy109AUnaY : -

Prerequisite : -
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Practice in modern trade business management in the establishment specified by the
institution; Practice content consists of store management for information system
management; Many branches in the area of responsibility in the position of supervisor
equivalent to the level of department head or acting manager such as the management of
information systems connected to centralized systems and various branch stores, managing
the store's performance to meet business goals, In-store human resource management such
as managing employee data promoting and developing the work potential of the employees
etc, Under the supervision of Training consultants and mentors or in-house trainers by
evaluating the various forms as the training agencies and establishments. Including time
reports for practicing performance ability test report, performance evaluation report by
supervisors and project preparation in a practical leaming course
nseuin1AUfURauEIan1s3uENR 3(0-9-3)
Work-Based Learning in Manager Trainee

Iy 109AUNDY : -

Prerequisite : -
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Practice systematically in modern business management in the workplace;
As specified by the institution; The practice content consists of operations
for supervisors; Equivalent to department manager or acting store manager
by integrating various knowledge Learned in theory and from practicing all
work together Students must have a project related to business
management; Modern trade under the supervision of a training consultant
and mentoring staff or trainers in the workplace The evaluation in various
forms, including time reports for practice, the results of the ability test;
Performance evaluation report by supervisor and project creation in a
practical learning course

N15AAINTLNINUTEINA 3(3-0-6)
International Marketing

Ay 109AUnaY : -

Prerequisite : -
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Principles, concepts and trends in international marketing, along with their
roles, characteristics, and types;, Overview of global trade, economic
integration, and the external environment; Analysis of the current situation,
problems and barriers. Marketing information support, market segmentation,
selection of the target market, market positioning, and the marketing mix.
International marketing strategies, market entry strategies, marketing
management and control; Promotion of international trade with the
involvement of both the government and private sectors

wAANITULEUD 3(2-2-5)
Presentation Techniques

y10sAuUnDU : -

Prerequisite : -
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Study and practice on the principles of research processes, planning,
presentation, techniques, methods of presenting data analysis; Choosing to
use the software package for presentation; Emphasizing the practice of
multimedia presentation development of skills and personality in
presentation sequence of ideas and priorities in presentations as well as the
development of writing for communication and presentation in order to
develop graduates to excellence and be able to present various works
correctly and accepted

nsUszgndldasuiiamasiiieaunsnain 3(2-2-5)
Computer Application for Marketing

FyrdsAunau : -

Prerequisite : -
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Applying business application software widely used by using computer
technology and information technology, including multimedia to create
marketing information system to support the planning and control of
marketing decisions, including the preparation of business documents,
promotional, advertising, customer data storage, presentation and service
network

miﬁnwﬁagamiﬂmﬂLﬁami'a'mmu 3(3-0-6)

Study Information Marketing for Planning

Ayrdsdunau : -

Prerequisite : -
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Data analysis, the market environment, marketing situation and quantitative
theories relation to marketing planning and marketing decision apply to
business; marketing forcasts; types of information, data, findings, analysis
and interpretation of data. Components of the marketing planning process
and using the information in the marketing plan

nsdugusenaunis 3(2-2-5)
Entrepreneurship

FyrdeAunau : -

Prerequisite : -
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Roles of business in economic system; characteristics of entrepreneur;
creativity enhancement; seeking business opportunity; business startup;
strategies in managing different types of businesses; problem solving and
decision making in business; business development and changes; human
relations and business ethics for entrepreneur; practice conduction business
plans

Ran1siiadeny 3(2-2-5)

Social Enterprise

FvUsAuneU : -

Prerequisite : -
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Fnutanneluuazsnssene

Foundation concepts, format, business approach of social enterprise,
application of management principle apply to the social enterprise,
diagnosing problems and obstruction using innovative solutions for
establishing a sustainable social enterprise, training analysis and business
plan of the social enterprise including case studies of social enterprise in

domestic and foreign



01-404-033-301

01-404-033-402

mawsenanunSeuiiansiinUstaunisaiivndn 1(0-2-1)

N19N1TAAA

Preparation for Professional Experience in Marketing

FvUsAunaY : -

Prerequisite : -

nsfnindAnwuilewsunumieuneuseninUszaunisalividn Waun anud

finwe AuANwALININ Yadnan aiairuadindenisvinen msindedeans

unsemlumsegsaudugddu nsldgunsaldninau wielvnnsesnujdisy

U55qHadL59

vnewe : NsUsslurainfnwilirszduasuuuiu

W.3. %39 S =nela (Satisfactory) 3

1.9. 50 U =linela (Unsatisfactory)

Students’ preparation for the job-training program; Develop student’s

knowledge, skills, professionalism, and personalities. Establish positive

attitude toward work, effective communication skills, and business

etiquette; Knowledge on operating the office equipment.

Notation: Student evaluation score level:

S = Satisfactory or

U = Unsatisfactory

ANRNARNWINIINTTAAIN 6(0-40-0)

Co-operative Education in Marketing

JurdeRuniau : 01-404-033-301 n1sirTeaATanSasian1sEin
UszaunmsaligInmieanisnain

Prerequisite : 01-404-033-301 Preparation for Professional Experience
in Marketing

nsEnUfURuAUNIRaaluaauUsTABUNISUUIB LD NTWANLIA AT O

Funihauvemhsruiudune 1 mensene fewilassuduaztiiaus

foma1sEnTaanulsynauns Weidunisusadunanisine taefaainua

Uszifluvesonanseiusnmaniadinu uazwiinaufirugumsufoiauluaniy

Usgnauns dndnwazdesitnisiiauslassnulasduaulasenunendaasa

AunmsUiiinuiensussdunanising

vianewe : MaUseliuratn@nlianseiuasuund

W.A. ise S =wela (Satisfactory) #3o

1.9. %39 U =linala (Unsatisfactory)

Training for marketing in private organizations, as full-time employees, for

the period of one semester; After that, the project will be presented to the



01-404-033-303

01-404-033-404

faculty and the firm; Project will be evaluated by the co-operative advisors
and employers in order to measure and evaluate the performance; Students
are required to conduct presentations on their projects

Notation: Student evaluation score level:

S = Satisfactory or

U = Unsatisfactory

NMSRNITUNINITAANNA 3(0-40-0)
Practicum for Marketing
Jwdeduniou : 01-404-033-301 Maln3euAMENTauENISEN
UszaunmsaligInnienisnann
Prerequisite : 01-404-033-301 Preparation for Professional
Experience in Marketing

nsdnwlunsinUszaunsafivdnmeduniseain TaedeadEnufiRam
Waan Tuniieay @0 uUsenauns ¥3eesRnIsnng 9
VUGS
1. szeznafineliddosndt 200 49lus Tu 1 anansfnen
2. myuszdfiunatndnw Tiaszauaziuwu

W.A. %39 S =wela (Satisfactory) %38

1.9. vise U =liwela (Unsatisfactory)
Study focused on internship in marketing administration area and required
to work full-time in enterprises and organizations
Notation:
1. Internship period must not less than 200 hours in one semester
2. Student evaluation score level:

S = Satisfactory or

U = Unsatisfactory
UgymiitAaunian1snane 3(1-4-4)
Special Issues in Marketing
FvUsAuna : -
Prerequisite : -
AnwAuaiinsdiegmsmnainvesgsiavszianeingg Mdudesiiuiaula
Iuﬁﬁ]ﬁ;ﬂ’u NATITRAN NN DN FIUUTTAUNNNITAAIA LaN1d@N19NITAAIN
mm/"?ﬂmﬁmeﬁf]@mLﬁaﬁmumLLmﬂ/mLLf’ﬂGU Soussadsuduseauuey
iaus



Study and research the case of marketing examples of various types of businesses that is and
interesting issue; Environment analysis, Marketing mix, market opportunity; Including problem

analysis to determine solutions; compile into written report and Presentation



